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Annotasiya: Ushbu maqolada muallif tomonidan inson hayotining hamma 

sohasida raqobat fenomenining kirib kelganligi,  inson o‘ziga qarama qarshi jinsdagi 

juftini tanlash, o‘zini namoyon qilish, moddiy ta'minlanganlik, jamoatchilik tomonidan 

tan olinish va h.k. holatlarda namoyon bo‘lishini ochib berishga xarakat qilgan. 

Yoshlar o‘rtasida raqobat jarayonlari, ayniqsa, shaxs darajasi o‘rtasida namoyon 

bo‘ladi: oldinga intilmoq, o‘zini yaxshi tarafdan namoyon qilmoq, moddiy tarafdan 

ahamiyatli rag‘batlanmoq, jamoatchilik tomonidan tan olinmoq, shuningdek 

guruhlararo va avlodlararo raqobat ham kuchayishi asoslangan. Maqolada raqobat 

fenomenini tadqiq etishning nazariy metodologik asoslarini hamda   raqobat 

atamasining mazmun-mohiyati yoritishga xarakat qilingan.  

Kalit so‘zlar: Raqobat, shaxs, yondoshuv, fenomen, shahar, jamiyat, xulq-atvor, 

guruh, jins, yoshlar, mexanizm, jarayon, optimallashtirish, bozor. 

Аннотация: В данной статье автор обсуждает проникновение феномена 

конкуренции во все сферы жизни человека, выбор лица противоположного пола, 

самовыражение, материальную безопасность, общественное признание и так 

далее. пытался объяснить проявления случаев. Конкурентные процессы среди 

молодежи проявляются, особенно на уровне личности: стремление к 

продвижению, самовыражение, значительные финансовые стимулы, 

общественное признание, а также усиление межгрупповой и межпоколенческой 

конкуренции. В статье делается попытка пролить свет на теоретические и 

методологические основы изучения феномена конкуренции, а также на значение 

термина «конкуренция». 

Ключевые слова: Конкуренция, личность, подход, явление, город, 

общество, поведение, группа, пол, молодежь, механизм, процесс, оптимизация, 

рынок. 

Annotation: In this article, the author discusses the introduction of the 

phenomenon of competition into all spheres of human life, the choice of a partner of 

the opposite sex, self-expression, material well-being, public recognition, and later 

tried to explain what would be the case. Competitive processes among young people 

are manifested, especially at the personality level: the desire for advancement, self-

expression, material incentives, public recognition, as well as increased intergroup and 

intergenerational competition. The article discusses theoretical methodological basis 

of for studying phenomena of competition and tries to explain the concept of 

competition.  

Key words: Competition, personality, approach, phenomenon, city, society, 

behavior, group, gender, youth, mechanism, process, optimization, market. 
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Introduction. This manifests itself in the penetration of the phenomenon of 

competition into all spheres of human life. Even in a developed urban society, 

competition for many begins almost in childhood and is manifested in the choice of a 

partner of the opposite sex, self-expression, material well-being, public recognition, 

and so on. Competition between groups and generations is also on the rise. For small 

urban and rural youth, the process can be completely different. The identification and 

analysis of a set of mechanisms for regulating existing social institutions in society 

helps to predict the process of competition and maintain it in an optimal position. 

Competitive processes are manifested among young people, especially at the 

personality level: aspiration, self-expression, significant financial incentives, public 

recognition, as well as intergroup and intergenerational competition. Evaluation and 

forecasting of the possibility of optimizing the competitive situation in society requires 

analysis and identification of integrated regulatory mechanisms in existing social 

institutions. 

In studying the phenomenon of competition, we must first define the meaning of 

the term. 

The term "competition" (Latin: Concurrere - to collide) means "to run, to 

compete, to share." 

The essence of the meaning of the term competition phenomenon has been 

interpreted by scientists in their works as follows: 

F.A.Heyek - Competition is the process by which people acquire and transfer 

knowledge. 

J.Shumpeter - Competition - competition of the old with the new, with 

innovation. 

M.Porter – Competition – is a dynamic and developing process, an ever-

changing landscape with new products, new marketing paths, new production 

processes and new market segments. 

K.R. McConnell - Competition is the presence of more independent buyers and 

sellers in the market, and the free entry and exit of buyers and sellers into the market. 

Competition – is a challenge between companies. The word is translated as a 

struggle for leadership in any area of a relations. This term is started to be used in an 

ancient times and served as a basis for the basics of economic competition Today, 

competition in the economy means challenging between enterprises for the opportunity 

to sell their goods at more affordable prices, attract more buyers and, accordingly, 

increase profits.  Competition helps to regulate production, the market for goods and 

services, and to expand supply for customers. Since the struggle for survival is at the 

heart of market relations between enterprises, only leaders and professionals willing to 

improve themselves will remain due to competition in a particular field.   

"Competition" is a form of mutual struggle between market economy entities for 

more favorable conditions and maximum profit from the sale of goods and services.  

Literature review. From XVII century authors started to study competition and 

identified its peculiarities.  In their works on economics, management, social 

philosophy, law and biology, foreign researchers focused on the problem of 

competition, the competitive advantages of industrial enterprises, firms, corporations 

and socio-economic institutions in various communities and countries. A number of 
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studies have been devoted to the problems of the firm, the national economy and the 

competitiveness of enterprises, various aspects of the problem. E. Yasin and A. 

Yakovlev emphasize the connection between economic modernization and 

competitiveness.[1]. 

"Competitiveness is the ability to consistently meet the specific needs of 

customers in relation to competitors and, therefore, the successful sale of a product 

with appropriate financial results for the manufacturer". This definition focuses on 

three key components of competitiveness. The first is mainly related to the quality of 

the product. Second, the terms of production are related to the service and sales of the 

product. Thirdly, it reflects advertising, promotion tools, company image, product 

brand, packaging, warranty, and so on. Thus, competition is used in the activities of 

society in an economic context, the socio-philosophical approach to it is denied. So, 

the concept of competitiveness applies to products, enterprises and firms that produce 

them, but not to individuals. 

A competitive specialist has such professional and personal qualities that give 

him certain advantages over other candidates when hiring.  

Sociology focuses on the difference between competition and conflict between 

two forms of social cooperation. The difference between them is that competition is a 

struggle between individuals and groups of people, they should not be in relationships 

or contact with each other, and conflicts require confrontation, communication or 

communication is a prerequisite, and the conflict is temporary and personal. 

From the early years of his birth human being is to compete with himself and his 

own kind.  J.J.Russo in his book “Impressions about the origin of inequality" says that 

we use the knowledge, flaws and virtues we possess for a passion for competition and 

division. [2]. According to Bekhterev, “no society can avoid competition, struggle and 

confrontation, on the contrary, its future success and improvement depends on them”. 

[3]. Competition creates favorable conditions for the development of society, but at the 

same time leads to the growth of social inequality. The situation is aggravated by the 

fact that the adaptation of young people to the new social conditions is complicated by 

the high level of unemployment and the demand for young people in the labor market.  

In the scientific literature, the problems of modern youth, the processes of 

competition among young people, their life strategies and paths, values and priorities 

are being actively studied. The social development of young people is reflected in 

special sociological theories based on the analysis of various aspects: social self-

determination, socialization, the concept of cultural studies, social professional 

mobility, educational strategy, and others. The role of modern youth in the process of 

social production and the concept of "dangerous society" are considered in a number 

of studies by Yu.A. Zubok and V.I. Chuprova [4]. 

From the end of XIX century onward, a different, systemic concept of 

competition entered economic theory, which later took first place. Its authors are F. 

Eddzhworth, A. Cournot, Dj. Robinson, E. Chamberlain, A. Marshall. The positions of 

these scholars in the modern Western economy are so strong that the term 

"competition" is often used in a systemic sense. If there are a huge number of firms 

that sell the same product, and the market share of a particular company is so small that 

no firm individually and independently can significantly affect the price of a product 
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by changing the volume of sales. Thus, the analysis of the market structure with a 

systems approach focuses on the struggle to analyze the conditions prevailing on it.  

Competence is studied in the scope of economic sociology as a social process 

one of the directions of which is market sociology, developed by V. Radaev. 

"Competition is when two or more market participants have limited resources as a 

result of certain activities that they can have an access." [5]. 

In the nineteenth century, and especially in the twentieth, the structural approach 

became widespread, along with a behavioral interpretation of the concept of 

competition. E. Chamberlin argues that every competitor, trying to stand out in the 

market, first of all tries to differentiate its product, which leads to the creation of a 

submarket, which acts as a partial monopolist regulating prices. [6]. 

A. Marshall's theory of competition was at the center of economic education until 

the 1940s. A. Marshall wrote that the forces of supply and demand move freely, that 

there is no strong alliance of traders on both sides, that each moves independently, and 

that free competition is widespread, i.e. buyers usually freely compete with buyers, and 

sellers compete on equal terms freely with sellers. Free Competition as Marshall 

interprets this is an organizational method that leads to an optimal division of labor and 

ensures an efficient economy. [7]. 

 According to Marshall, advantage of a competence is a formation of the price 

stability provision ("normal prices", as he points). As a researcher emphasized, if there 

is no price independence in this case as it usual the low cost can be provided by 

unknown economic methods. From the point of view of the cost approach, a new 

concept of competition has been formed, the essence of which is reflected in two main 

aspects: 

● firstly, competition for getting into the most efficient and reliable production 

value chains; 

● Secondly, competition is a fight for a place in the chain, because the size of 

the profit share depends on it. 

For the first time A. Smith tried to define competition in his "Study of the Wealth 

of Nations". “Competition among buyers starts immediately when there is a reduction 

in supply, leading to higher prices,” he writes, but when the supply is too large, the 

price depends on how low the competition between sellers is “or how quickly the 

product is selling. ". The essence of competition, according to A. Smith, is a set of 

interconnected attempts by suppliers to gain control over the market in the long term. 

Consequently, competition is the process of reacting to a new force and a way to 

achieve a new balance, the essence of which is the struggle of competitors for a relative 

advantage [8]. 

Functional approach to identify the competence is connected with the name of the 

Austrian economist J.Schumpeter. In the theory of economic development, it turns 

competition into an old and a new challenge. This struggle is carried out by 

entrepreneurs who organize production, which opens up new opportunities for the 

implementation of a new combination of resources. According to Schumpeter, the 

challenge for an entrepreneur is to innovate, fight constantly, be a “destroyer of 

creativity” without doing what others have done. They can then win the competitive 

battle by leaving entrepreneurs in the market where the others use outdated 
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technologies or produce products that do not meet demand. “Competition… has 

reflection not only when it already exists, but also when it only poses a potential threat. 

Even if an entrepreneur is a complete monopoly in his field, he feels himself in an 

atmosphere of competitiveness... In many cases, though not always, this will ultimately 

be very similar to the behavior that is consistent with the ideal competitive model. ” 

[9]. 

Another Austrian economist and political philosopher, F. A. Hayek, looked at 

competition more broadly and understood it as an "discovery mode". In his opinion, it 

is important for an entrepreneur to understand what benefits are aimed at increasing or 

decreasing the value of the resources produced with their help, in which direction to 

move, what, how and to whom to produce. Thanks to competition and prices secrets 

are revealed. Only the “order” of “competition” is revealed, what resources and in what 

quantity should be used, what, how much, where and to whom they are sold [10]. 

Research methodology. Competition is an intrinsic property of a person and is 

inherent in him, which naturally reflects on the economic behavior of those who seek 

to compete. 

Competition is a multi-level phenomenon that manifests itself at different levels: 

macroeconomic, meso-economic, and micro-economic. 

Competence can be examined from different angels, such as: 

● as a way to coordinate economic activities; 

● as a mechanism of interaction between market agents; 

● As a way to achieve economic goals; 

● as a way to gain competitive advantage. 

Taking into account the above-mentioned tariffs, competition is a competition 

of economic entities for obtaining the highest results in their favor. As a result, 

competition exists where it occurs between organizations to protect their interests. As 

an economic norm, competition is a causal relationship between the interests of the 

subjects of economic challenges and the results of economic development.   

Conclusions and suggestions: Studying the nature of competition allows us to 

define it as a mechanism that accelerates scientific and technological progress, a 

balanced relationship between social production and social needs, as well as a 

mechanism that regulates the ratio of production. Thus, the structural concept of 

competition implies an emphasis on the analysis of the market structure, the prevailing 

conditions on it, on the basis of the struggle of organizations against each other.  

The conclusion is drawn that competition is the most important element of the 

market, which plays a role in improving the quality of products, works and services, 

reducing production costs and mastering technical innovations and discoveries. 

Competition is possible only under a certain market condition. The different types of 

competition depend on specific indicators of the market situation. 

Competition occurs when two or more sellers are competing for one buyer, or 

when two or more buyers are interested in buying goods from the same seller. In the 

first case, we are dealing with the "buyer's market", in the second - the "seller's market". 

In both cases, competition arises from the intersection or bridging of market gaps. 

Thus, competition has certain advantages and disadvantages. Advantages:  

- - Facilitates more efficient use of resources; 
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- - requires flexible and fast adaptation to changing production conditions; 

- - creates conditions for optimal use of scientific and technical achievements in the field 

of creation of new types of goods, etc .; 

- - ensures the freedom of choice and movement of consumers and producers; 

- - aims at meeting the diverse needs of consumers and improving the quality of goods 

and services. 

And several disadvantages: 

- - does not promote the conservation of non-renewable resources (animals, minerals, 

forests, water, etc.); 

- - has a negative effect on the environment; 

- - does not provide for the development of production of goods and services for general 

use (roads, public transport, etc.); 

- - does not create conditions for the development of fundamental science, education, 

and many elements of the city's economy; 

- - does not guarantee the right to work (encourages unemployment), income, recreation; 

It lacks mechanisms to prevent the emergence of social injustice and the 

stratification of society into the rich and the poor. 

In general, this form of economic relations generates fewer negative aspects than 

positive ones; competition is less evil than monopoly abusing its position in the 

economy. 
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