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Annotatsiya: Bu maqolada zamonaviy turizmning asosiy muhim vazifalari 

bayon qilingan. Turizm - axborot uzatish va muloqotni osonlashtirish vositasi. Aloqa 

funktsiyasining ahamiyati shunchalik kattaki, bir qator tadqiqotchilar turizmni, asosan, 

madaniyatlararo muloqot harakati deb hisoblaydilar. Darhaqiqat, boshqa 

madaniyatning madaniy makonining semantik qatlami ma'lumot manbai bo'lib xizmat 

qiladi va sayohat jarayonida shaxslar, jamiyatlar, madaniyatlar darajasida muloqotni 

boshlaydi. Bundan tashqari, turizm ijtimoiy aloqalar orqali an'analar va madaniy 

davomiylikni saqlash va yetkazish vositasiga aylanmoqda. Turistik nutq, asosan, 

reklama nutqining klassik talablariga javob berishga, e'tiborni jalb qilishga, qiziqishni 

saqlab qolishga, istakni uyg'otishga va natijaga erishishga qaratilgan. Bu vazifalarni 

bajarish uchun iste'molchilarning xulq - atvorini shakllantirishga oid o'ziga xos 

reklama usullari qo'llanilmoqda. 

Kalit so'zlar: Turistik nutq, turizm, xususiyatlar, aloqa, reklama, sayyohlik 

nutqi, turistik ma'lumot, turistik nutq janri. 

Аннотация. Не менее важная функция современного туризма - общение. 

Туризм - это средство передачи информации и облегчения общения. Значение 

коммуникативной функции настолько велико, что ряд исследователей 

рассматривают туризм в первую очередь как акт межкультурной коммуникации. 

Действительно, смысловой слой культурного пространства другой культуры 

служит источником информации и инициирует общение в процессе путешествий 

на уровне индивидов, обществ, культур. Кроме того, туризм становится 

средством сохранения и передачи традиций и культурной преемственности через 

социальные связи. Дискурс туризма в основном направлен на удовлетворение 

классических требований рекламного дискурса: привлечь внимание, поддержать 

интерес, вызвать желание и, наконец, получить действие. Для выполнения этих 

функций используются определенные рекламные методы, которые влияют на 

поведение потребителей. 

 Ключевые слова: туристический дискурс, туризм, особенности, 

коммуникация, реклама, туристическая речь, туристическая информация, жанр 

туристской речи. 

Abstract: This article gives important functions of modern tourism. Tourism is 

a means of conveying information and facilitating communication. The importance of 

the communicative function is so great that a number of researchers consider tourism 

primarily as an act of intercultural communication. Indeed, the semantic layer of the 

cultural space of another culture serves as a source of information and initial 

communication in the process of travel at the level of individuals, societies, cultures. 

In addition, tourism is becoming a means of preserving and conveying traditions and 
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cultural habits through social connections. The main aim of tourism discourse is to 

meet the classical requirements of advertising, to capture attention, maintain interest, 

create desire, and finally get action. In order to fulfill these functions, specific 

advertising techniques are being used to shape consumer behavior. 

Key words: tourism discourse, tourism, features, communication, 

advertisement, tourist speech, tourist information, genre of tourist speech.  

Introduction. There is a high reputation for tourism and recreation, with a total 

of 7.4 thousand cultural heritage sites, 209 of which are located in four museum cities 

– “Ichan-kala” in Khiva, “Historical center of Bukhara”, “Shakhrisabz” and 

“Samarkand”. The historical center of the city is located in Samarkand city and is 

included in the UNESCO World Heritage List. 

The volume of exports of tourism services developed twice in 2010 - 2017 and 

546 in 2017, 9 million US dollars in 2018 to 1 041 million US dollars. By 2016, the 

growth rate of the number of foreign visitors averaged 8%, in 2017 - 7%, 

and exceeded 2.69 million. At the end of 2018, 5,3 million foreign tourists visited to 

the republic. Private sector support and protection measures were taken in 2015, 

resulted in 398 units by the end of 2018, the number of tourist organizations on 

the number of hotels has reached from 950 to more than 661 900. 

Literature Review. In the future, the state policy in the field of tourism will lead 

the tourism sector in the complex accelerated development of regions and their 

infrastructure, solve pressing socio-economic problems, increase employment, ensure 

regional diversification and development, increase incomes, living standards and 

quality of life, 

improving investment attractiveness and image. [1] 

There have been many different studies of tourist speech, which are understood 

as a distinct diversity of texts day b 

y day. The relevance of this work stems from the growing importance of the 

tourism sector in the economy, the planned growth of its contribution to the country's 

Gross domestic product (GDP), as well as the linguistic features of tourist speech 

texts. [2] 

Today, tourism is a major socio-economic phenomenon on a global scale. Other 

any industry does not cross so many cultures. People never get tired of learning new 

things, so tourism will always be a relevant area of activity. According to statistics, 

about 180 million people are involved in the tourism business, which accounts for more 

than 10% of the world’s workforce [4]. Such a scale of the tourism industry has led to 

the emergence of linguistic research aimed at studying tourism speech as a specific 

type of speech activity. 

Determining typological status of tourism is an important task in the study of 

tourist discourse. There are different views on this issue. In particular, it has been 

suggested so type of speech which is a subtype of institutional advertising speech 

[6]. From another point of view, it is an independent type of speech that there is ability 

to interact with other types in speech (daily, scientific, advertising, etc.) [4]. 

The first of the above positions is controversial because it narrows the concept 

of tourist speech.  Point of view, the discourse of tourism is the recipient of this special 

thematic areas, with a clear direction of purpose, originality, the uniqueness of a set of 
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linguistic tools, and an independent type of speech characterized by a unique genre 

paradigm. 

Travel speech refers to the communication of people who do not belong to a 

particular social group or linguistic community. Nevertheless, the participants of the 

dialogue have a clear idea of the genre features of tourist speech, as well as the 

organization and methods of information exchange. 

Research Methodology. We must consider this important side of tourism which 

determining the characteristics of tourist speech is a type of communicators involved 

in situations that represent the tourism business. The participants are divided into 2 

types:  

a) general population, which is considered as real and potential tourists;  

b) various organizations in the tourism industry (travel companies and agencies, 

airlines and railway ticket offices, guide agencies and guide-interpreters, staff service 

sector and others). 

For determining typological status and specific features of the tourist speech 

activity is discussed above. They are:  

a) an economic institution that operates the tourism business (management, 

marketing, financial flows, personnel policy, public relations), mass media, cultural 

and art institutions of different countries, state, legal, social, environmental 

organizations);  

b) entrance to the field of institutional discourse, touristic discourse can be 

classified as a type of business discourse, because formality is clearly manifested as 

attribute of tourism (communication participants have a professional relationship with 

each other); 

c) status (the relationship implies social distance);  

d) the presence of a business problem;  

e) accuracy of time and space;  

f) etiquette, tone of communicative behavior, which varies depending on the type 

of recipient:  

1) the communication between representatives of organizations - the rules of 

formality, neutrality, etiquette;  

2) the communication with tourists - emotionality, evaluation, trust, intentional 

transition to friendly relations, psychological impact, and so on.  

Analysis and Results. It is necessary to study tourism speech and its genres 

deeply because of given the significant increase in the role of tourism in the world. It 

should be noted that in Linguistics, a genre is understood as a set of features such as the 

presentation style of a text, the form of speech, traditional methods of speech 

structure, and the integration of socially accepted speech units. Genres of tourist speech 

can be described as follows:  

1) verbal genres (communication with a tour operator, excursion with a guide, 

etc.), depending on the situation and conditions, so oral communication is used;  

2) non-verbal genres, i.e. written or printed variations of tourist texts (booklets, 

pamphlets, manuals, phraseologisms, etc.) [5]. 

The most complex and distinctive feature of the above genres of tourist speech 

is the guide for travelers. It is not only the most common, but also combines several 
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other genres of tourist speech. A guide is the most important source of information 

about the culture of the country, which ensures the interaction of different cultures in 

a single cultural space. [6] 

The tourist guide provides tourists with extensive information and some 

historical information about the culture, mentality, specific features of life of 

the country. According to the main topic, guides can also be divided into different types 

(copyright, advertising, encyclopedic, reference and information). At the same time, 

all the guides are designed in such a way that they are interested in and awake a desire 

to visit a particular country. In such conditions non-verbal communicative aids help 

them. This is a country-specific business card. Each manual includes the following 

sections:  

1) historical facts;  

2) traditional holidays and cultural events;  

3) information on attractions;  

4) map and information on the location of the country;  

5) excursion programs;  

6) price and time of species;  

7) contact information.  

Besides, the manuals may contain other sections and they may have a completely 

different structure. There are no stable models and restrictions. The essence of the 

textbook is to shape the image of the country or to simulate a certain reality in the mind 

of the reader. Thus, all applications have a certain psychological effect on users. The 

following methods are the most effective:  

1) hierarchy of the field – only main areas are given in the text of the manual, 

i.e. the most attractive objects are shown (beautiful landscapes, architectural 

monuments, etc.);  

2) the selection evidences – in order to attract readers to the place, the authors of 

the manuals provide only interesting facts;  

3) interpretation - using various stylistic and syntactic methods in the text, the 

reader is informed by a certain point of view. [7]. 

It is also noted that there is a principle of creolization, i.e. presence of images 

(e.g., a map of the object or photographs of beautiful landscapes, architectural 

monuments) in the instructional genre. Photographs and illustrations complement the 

content of the text and show an adorable view of objects or landscapes. The creation 

of tourist texts implements the basic strategy of this speech, which gives a high positive 

rating to the product of tourism. 

Conclusion. If concluding our review of specifics of tourist speech, 

we emphasize the following:  

1) tourist speech, which is a type of business institutional speech; 

2) there are specific features such as formality, status, normality, etiquette, and 

tonality. 

In linguistic pragmatic characterization tourist speech is not homogeneous 

- depending on the specific characteristics of the communicative situation. According 

to the purpose of the activity and the type of recipient, it can be divided into three 

subtypes:  
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1) professional; 

2) scientific; 

3) public tourism speech. 

There are a number of features and genres in tourist speech that have 

been formed as a result of the necessity to optimize intercultural communication. 

A travel guide is a complex genre of tourist speech because there are many 

complex structures and different speech tactics.  

Since tourist speech is a media, it interacts with other types (advertising, 

scientific, daily) that determine the usage of strategy and values in tourist speech. 
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