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Annotatsiya. Ushbu maqolada Qishloq qurilish bank Namangan mintaqaviy 

filiali marketing faoliyati va uni takomillashtirish yo`llari haqida so`z yuritilgan. 

O`zbekiston bozor iqtisodiyoti sari bormoqda va shu yo`lda ko`p qiyinchiliklarga duch 

kelmoqda. Bu muammolarning yechimi ko`p jihatdan marketingdan qanchalik ijodiy 

va maqsadli foydalanishimizga bog`liqdir. Chunki, marketing bozorda muvaffaqiyatli 

faoliyat yuritishning jahon tajribasi xazinasi hisoblanadi.  

Kalit so`zlar: bank, marketing, iqtisod, korxona va tashkilotlar, ichki va jahon 

bozor, yuridik va jismoniy shaxs, menejment. 

Аннотация. В данной статье рассматривается маркетинговая деятельность 

Наманганского регионального отделения Кишлок курилиш банка и способы ее 

улучшения. Узбекистан движется к рыночной экономике и сталкивается с 

множеством трудностей. Решение этих проблем во многом зависит от того, 

насколько творчески и целенаправленно мы используем маркетинг. Ведь 

маркетинг - это сокровищница мирового опыта успешной работы на рынке. 

Ключевые слова: банковское дело, маркетинг, экономика, предприятия и 

организации, внутренний и мировой рынки, юридические и физические лица, 

менеджмент. 

Annotation. This article discusses the marketing activities of the Namangan 

regional branch of Qishloq Qurilish Bank and ways to improve it. Uzbekistan is 

moving towards a market economy and is facing many difficulties along the way. The 

solution to these problems largely depends on how creatively and purposefully we use 

marketing. Because marketing is a treasure trove of world experience of successful 

operation in the market. 

Key words: banking, marketing, economics, enterprises and organizations, 

domestic and world markets, legal entities and individuals, management. 

Introduction. The life activities of modern man are based on the consumption of 

goods and services. Their creation, production, distribution and consumption ensure 

the dynamic development of human needs. In the state economy, the service sector and 

the production of goods are organically complementary industries. 
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 The difficulties faced by enterprises and organizations due to the transition to 

market relations are largely due to the fact that managers of enterprises are not 

sufficiently familiar with the laws of the market and methods of its study. In the 

transition to the principles of full self-sufficiency and self-financing, enterprises and 

organizations have faced an unprecedented phenomenon: there is no demand for their 

products, and the company's specialists know how to bring it to domestic and world 

markets. they do not know.[8] 

Thus, Uzbekistan is moving towards a market economy and is facing many 

difficulties along the way. The solution to these problems largely depends on how 

creatively and purposefully we use marketing. Because marketing is a treasure trove of 

world experience of successful operation in the market.[6] 

By the Decree of the President of our country Shavkat Mirziyoyev, the Action 

Strategy for the five priority areas of development of Uzbekistan for 2017-2021 was 

approved. First of all, it should be noted that the implementation of these priorities and 

the tasks and measures envisaged in them is a vital and social necessity of today. 

Including ensuring the balance and stability of the national economy, increasing the 

share of industry, services, small business and private entrepreneurship, accelerated 

development of services, increasing the role and share of services in GDP It is 

necessary to radically change the structure of services, first of all, due to modern high-

tech types of services. 

At the current stage of reforms in the country, the urgent task is to achieve 

continuous economic growth through the liberalization of the economy, modernization 

of the country, ensuring macroeconomic stability. This, in turn, is based on the 

achievements of the economy - a market economy, improving forms of ownership, 

sharp structural changes in the economy, increasing the share of small business and 

private entrepreneurship in GDP. In the current period of economic reforms in the 

country, there is a growing focus on the organization and effective management of 

marketing activities in service organizations. 

 The urgency of the topic stems from the need for marketing activities of the 

Namangan regional branch of Qishloq Qurilish Bank and ways to improve it, the 

organization and effective management of marketing activities.[5] 

Literature review.  The organization and effective management of marketing 

activities in foreign countries have been studied by economists such as A.Smith, 

F.Kotler, P.Druker, I.Belyaev, Y.Shumpeter, A.V.Chayanov, K.A.Raitsky. They 

contributed to the development of marketing theory. During the years of independence, 

our scientists have conducted a number of scientific studies on this topic. In particular, 

the research of S.S.Gulamov, G.H.Kudratov, Y.Abdullayev, M.S.Kasimova, 

B.Khodiyev, S.Soliyev, A.Buzrukhodjayev, A.Abdullayev and D.Suyunov in this 

regard. must pass. S.Rayimnazarov, M.Ataniyazova, G.Solieva, B.K.Nabiev, 

A.L.Gulyamova and others also conducted research on the role and importance of 

marketing in the banking system.[9] 

Research Methodology. Today, marketing is critical to the success of any 

business entity. Marketing is used not only by business companies, but also by non-

profit organizations, such as educational and healthcare institutions, museums and even 

religious institutions. Analysis and synthesis, induction and deduction, statistical 
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grouping, expert evaluation, scientific abstraction and other methods were widely used 

in the research process. 

Analysis and results. Today there are great changes. The principles of transition 

to a market economy are being implemented consistently. Interest in the banking sector 

is growing. Commercial banks are being established, the existing ones are growing and 

those that cannot compete are disappearing. Other financial institutions are also being 

created. The modern banking sector is an important sector of the national economy of 

any country. In recent years, the industry has undergone significant changes. U.S. 

researchers have described the changes as a "financial revolution." All parts of the 

banking system are changing. At the same time, the dynamic shifts in the banking 

system are marked by significant changes.[10] 

Modern marketing is considered by experts as a system of organizing all the 

activities of the bank (firm) for the development, production and sale of goods, 

services, based on a comprehensive study of the market and the real needs of customers 

in order to maximize profits. 

 The creation of a real banking system has led to the need for commercial banks 

to introduce modern marketing methods and approaches. The internationalization and 

universalization of banking, increasing competition with foreign banks, as well as the 

emergence of bank competitors in the form of non-bank institutions: insurance, 

brokerage, various funds, trade, industry and financial corporations. To survive in the 

face of competition, banks must fight for every customer. In this context, bank 

marketing is of particular importance.[3] 

Marketing is a system of management and organization of companies, firms, 

banks, which takes into account all the processes taking place in the market. Bank 

marketing is a separate branch of marketing due to its peculiarities. This is the external 

and internal ideology, strategy, tactics and policy of the bank, determined by a 

particular socio-political and economic situation. Recent changes in the banking 

system, the current state of the economy have led to the need for banks to adopt modern 

marketing methods and techniques. 

The universality of banking, its transcendence beyond traditional operations, 

increased competition with foreign banks, the emergence of competitors in the form of 

non-bank institutions also require this. In order to win the competition, banks are 

developing new types of services, new forms of business, putting the interests of 

shareholders first, and fighting for each customer. At present, bank marketing is 

considered as a combination of certain technical ways of working with new thinking 

of bank employees. Marketing is the basis of all banking departments. The market is 

being studied, the necessary information is being collected, it is being analyzed and 

strategies for market development are being developed based on it. 

Most legal entities and individuals know how to survive, in what areas of 

economic activity to use their knowledge, skills and abilities to the best of their ability, 

or how (and where) to maximize the benefits of savings? cares about minimizing losses 

in the event of losses. 

Having studied the views of world scientists on the essence of marketing, we 

consider it a leading field of economic activity, external and internal ideology, strategy, 

tactics and policy of the enterprise.[1] 
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Bank marketing is one of the areas of marketing, which should be aimed at 

studying the market of credit resources, analyzing the financial condition of customers 

and, based on this, attracting investments in the bank and forecasting the future 

behavior of the bank. So, banking marketing is a strategy and philosophy of the bank, 

which requires thorough preparation, in-depth and comprehensive analysis, and the 

active work of all departments, regardless of their level. The peculiarities of marketing 

in the banking sector are primarily due to the specificity of the banking product. In our 

literature and practice of economics, the term "banking product" appeared during the 

transition to a market economy and refers to any service or operation performed by the 

bank. 

Selling goods and services is an important task of any business operating in 

market conditions, because without it, business will inevitably fail. Banking is no 

exception. Therefore, the purpose of the policy of the bank's management and the 

activities of all departments are aimed at attracting customers, expanding the range of 

services sold, occupying the market and increasing profits. This indicates the 

importance of bank marketing. The content and purpose of banking marketing are 

changing significantly due to the sharp increase in competition in the banking services 

market.[4] 

Loans provided by the Namangan regional branch of “Qishloq Qurilish 

Bank” in 2019-2020 
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Today, the commercial bank is able to offer customers about 200 different 

banking products and services. Wide diversification of operations allows banks not 

only to retain their customers, but also to increase their number. The activities of 

modern banks are constantly changing. In this context, an important aspect of bank 

marketing is to describe a specific banking product or service.[7] 

Conclusion. Qishloq Qurilish Bank is one of the largest banks operating in all 

regions of Uzbekistan. The National News Agency of Uzbekistan has identified the 

most active and exemplary ministries, organizations, khokimiyats and financial 

institutions in 2020. Votes from the general public, the media, and bloggers honored 

the winners in a variety of categories. Qishloq Qurilish Bank won the competition in 

the nomination "The most active bank in government programs in 2020." 

Joint-stock commercial Qishloq Qurilish Bank carries out systematic cooperation 

with the media in order to ensure openness and transparency in its activities, to provide 

more information to the public.[2] 
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Strengthening and improving the quality of the banking and financial system in 

our country, as well as the emergence of commercial banks as a driving force of the 

economy and their transformation into large investment institutions is one of the most 

pressing issues facing our national economy today. Because the financial and economic 

stability of our country largely depends on the effective functioning of the banking and 

financial system. It should be noted that these goals can be achieved directly through 

the integration of the existing banking system into the world economy and the 

diversification of banking services based on foreign experience. 
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